Entscheidende Daten:
Die Vermessung der Gesellschaft.
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Datenschutz

"CRM : @ [l

| Messe + Kon; gress

Peter Schaar
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Customer Sirategy

Datenfliisterer
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Experte fur Strategien
aus der Kundenperspektive
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Datenflustern

Customer Intelligence — neue erzeugte Fakten aus Daten
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Bediirfnisse
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Kundenorientiert

Kunden
KR LT

@
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Aus der Kundensicht denken und handeln

Entscheidungszyklus + Touchpoints

@CIAgenda
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Die Kundenperspektive definieren

We create cmw < %X\{ﬁ ind Processes
~ ..lons

Purchase
Desire i

 SHARE "‘\
 WHILE THERE

emen \ PAXaEEEN Receive

ecommn Access

@
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Mehr Kundenwissen vs. Datenschutz

Ohne Kundenwissen, ohne Personalisierung
Google AdWords

UNBEKANNTER KUNDE BEKANNTER KUNDE

Kundenpotenzial ——»

«——— Kundenverstandnis ——,

A 4

-~ i‘\"
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[ Download

First Name
Last Name
Email Address
Confirm Email Address
Company
Title

Job Function
Industry

Job Level
Revenue
Address
Address 2
Country

Zip Code

City

State

Phone

Yes, send me information on the
latest news and Information and
from you and your partners

Subscribe to the Newsletter, our
weekly publication

Whitepaper fiir Information
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=
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Lo

Favorite Color
Shoe Size

Favorite Food
Favorite Holiday
Automobile

Partner Nome
Home Ownere
Income Range
Children

Debt

Religion
Transaction History
Race

Medical Conditions
Hygiene/Cleanliness
Sexual Preferences

Yes, pass my information
to Relevant Partners

10
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Geben und Nehmen

Reziprozitat

sehr privat e e s eses s seeeranenns
Sexuelles/Intimes

Religion

. Finanz-Transaktionen
Personliche

Information  Verlieben

Genehmigungen
User ID/Passworte

Newsletter
h a t Themen/fTouchpoints
wenig privat s s esresaarasessssas ey
Wert
Vorname
e ma E-Mail-Ad
Personliche S
Postadresse, Nachname
Fakten
Bankverbindung
Demografische Daten

Medizinische Daten
sehr privat it

@CIAgenda
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Methoden zum Informationsaustausch

Erhalten

&

Offenlegen

&

Auswahlen

&

Filtern

Austauschen

A

&

,{?CIAgenda
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Erhalten

J Sainsbury plc

amazon Todays Deals ~ Gift Cards  Help
S—7

Shop by Hello
Department ~ fooks B Your.

Books  Advanced Search  Browse Subjects  New Releases  BestSellers  The New York Times® Besisellers  Libros en espafiol  Bargain Books  Textbooks

Classic Country Singers [Hardcover]
Deualas Green (Auther)
Fefefededs ) (2 customar revievs) | [ Like | (0)

List Price: §24-93
Price: $18.24 & eligible for FREE Super Saver Shipping on orders over $25. Details
You Save: $6.75 (27%)

In Stock.
ooty 3 Ships from and sold by A com. Gift-wrap available.
N0UGLAS B
BHEE" Only 4 left in stock--order soon (more on the way).

Want it delivered Tuesday, October 42 Order it in the next 29 hours and 3 minutes, and choose One-Day
Shipping at checkout. Details

‘ 23 new from $11.47 19 used from $2.92
Formats Amazon Price New from Used from
Share vour ovn customer images Kindle Edition <gos _ _
Sesrch inside this beok _
Sssreninslcs ths Book (¥ Hardcover 51824 $11.47 52,92

Frequently Bought Together
Customers buy this book with Country Music Originals: The Legends and the Lost by Tony Russell Paperback $13.80
Price For Both: $32.04

@ AdG ot Gar ) ( Addboth 0 s s

Show availability and shipping details

Page 1 of 17
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[ ]
Ko nve rt I e re n Greatnews! 1,709 travelers have read your reviews* Trouble viewingthise-mail? Viewit asa web page

¥ 1 1 ®
trlpadvlsor Hotels | Flights | Restaurants | Vacation Rentals | Trip Ideas

Someone's been reading your reviews September 2011

Your opinions have made a real difference. Thank you!

Yourrecentreviews

-3

REVIEW TOTAL READERS*  HELPFUL VOTES ~ DATE
Hotel Alpina Luzemn 639 3 November, 2010
??\3:3000 ‘‘‘‘‘‘‘‘ Hilton Park Munich 602 0 November, 2010
Europa House Hotel 142 0 November, 2010
Hotel Club i Pini 107 2 June, 2011
Eenice Hotel 74 0 June, 2011
Hotel Zum Schiff 61 0 June, 2011
Bloomfield House 56 0 November, 2010
Hopping Hare 28 0 June, 2011 K
TR udos

> Review another place

Thumbs Up
Your readers
40% of your readers are in SN L R your readers are in MVP

United States United Kingdom Ace Exper-l-

10% of your readers are in fﬁ' 33% of your readers are in other | d e O S
Germany 4, countries
Efc......

A

N
/

[

About you
MEMBERNAME  Heidelbergredwoods ADGE LEVEL w
/ - Write 7 morereviews Contributor
N \ MEMBER SINCE January 21‘ 2007 to earn your nextbadge
WS
\ & LOCATION Lucca TOTAL READERS* 1.709
- y

TOTAL REVIEWS 1/
TOTAL HELPFUL VOTES 8

# Update your info

*'Total readers' includeseveryone who hasseen your TripAdvisor reviewsduring the past 12 months.

@CIAgenda
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Offenlegen

File Edit View Favorites Tools Help

HIV: The Basics  ; Treatment & Trials | Diseases & Conditions

i Living wWell Women's Center

Search
Advanced Search

Keyword(s):

|

Join our E-Mail List
Email:

Subscribe

Sitio de Espafiol

Chascar agui para
tener acceso al sitio

de Espafiol.
You Can Help

Join us in the fight
against HIV and
AIDS: Daonate to The
well Project.

Donate Now

Did You Just Test HIV+?

Newly diagnosed You are not alone.
with HIV and not Get help and
sure what to do? support.

» Start here

Get Involved and Informed

» PLEASE take our BRIEF online survey!

» TWP's July/August E-Newsletter

+Join us on Facebook!

+Follow us on Twitter!

+A Girl Like Me (blog for HIV+ women)

+Women's Research Initiative on HIV/AIDS
2011 Summary Report

New on the site

+HIV and the Brain

vVitamins and Supplements for HIV+
Women

+Stress Management

+Diarrhea

+ Peripheral Neuropath

+HIV and Your Mouth

Noteworthy

v African Services Committee Women's
Group Letter to NY Post

+The Well Project Public Statement on the
New York Post Article

v Interview with Dawn Averitt Bridge: POZ's

31 at 30

COPYRIGHT © 2014 BY PHIL WINTERS. ALL RIGHTS PROTECTED AND RESERVED.

Since September 2,
2003 (launch date of
this website

women have been
infected with HIV.
You can help!

About Us

The Well Project’s
mission is to change
the course of this
HIV/AIDS pandemic

comprehensive focus
on women.

+ Our Team
» More About Us

Most Popular

» Oral Sex: What's the
Real Risk?

» Sexually Transmitted
Diseases (5TDs]
+HIV Pain
Management

» Newly Diagnosed
with HIV?

» Getting Pregnant
and HIV

» HIV Transmission

» What is HIV?

»Find | nral Reaniirres

15

Did You Know?
The risk of HIV
transmission from
mother to newborn
is less than 2% if
WOomen receive a
combination of
antiretroviral
therapies during
pregnancy.

¥ NIAID

MORE INFORMATION

e

thewellproject

Thanks for the RTs!
@AIDSfoundWM
@laizalounge
@disgeneration
@IngridFloydl
@nancylouof
@AETCNRC
@3rdworld_poz
@tpypp _
@SPHEREproject
@urbanmw
yesterday reply

RT

() ClAgenda



Geben und Nehmen

Themen/Touchpolints
Sexuelles/intimes

Sprache

Postadresse, Nachnafﬁé
Transaktionen

E-Mall-Adresse
Genehmlgungen

User ID/Passworte

Medlzinische Daten
~ Demografische Daten
Vorname

Bankverbindung

Rellglon

PersonlicheVorlieben

Gegenseitig- (Gegen)-Wert Touchpoints (Beispiele) PersonlicheFakten
keitsprinzip

Erhalten

Auswihlen

Filtern

Austauschen

Kauf i Internet

Konvertieren

Offenlegen

@CIAgenda
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Kunden haben die Kontrolle

Mehr Kundenwissen

UNBEKANNTER KUNDE BEKANNTER KUNDE

Kundenpotential
Kundenverstandnis

v 5 Erhalten Auswahlen Filtern Austauschen EKaufim Internetf Konvertieren Offenlegen

,@ClAgenda
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Aus der Kundensicht denken und handeln

Entscheidungszyklus + Touchpoints

@CIAgenda
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Aus Kundensicht denken und handeln

Wo erfahren Sie mehr:

www.ciagenda.com
Phil.winters@ciagenda.com
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Customer Strategy

Aus Kundensicht denken und handeln

« Erkenntnisse 2014
* White Papers

« Workshop
 Newsletter

« Ab Juli2014: Das Buch!

/(FCIAgenda
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